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The Challenge

Russh Hospitals, a leading healthcare provider, faced
the challenge of revamping their outdated digital
presence to better serve their patients and stay com-
petitive in the healthcare sector. Their existing website
was not optimized for user experience, leading to a
drop in patient engagement, inquiries, and overall
satisfaction. They needed a cutting-edge website
that could facilitate patient interactions and a com-
prehensive digital strategy to attract new patients,
improve patient retention, and enhance their brand's
reputation.

How We Helped

Plumpot Media Solutions partnered with Russh Hospitals
to deliver a holistic digital transformation. Our approach
was twofold: designing a state-of-the-art website and
crafting a digital marketing strategy tailored to the
healthcare sector’s unique requirements.
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Results:

Our digital overhaul delivered tangible,
measurable results for Russh Hospitals:

& 70% Increase in Website Traffic: The
combination of SEO improvements and
user-friendly website design led to a
significant boost in organic and direct
traffic within the first six months.

55% Growth in New Patient Inquiries:
The seamless online experience,
enhanced CTAs, and targeted content
strategy resulted in a substantial
increase in patient inquiries, directly
contributing to new patient acquisition.

Improved Online Reputation: The
hospital’'s Google review rating
improved dramatically due to active
reputation management, resulting in
more positive feedback from patients,
which in turn bolstered trust in their
services.
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Website Development:

We built a modern, responsive website that prioritized patient experience. The new website featured

Intuitive Navigation: Ensuring easy access to vital infor-
mation such as services, appointment booking, doctor
profiles, and patient resources.

Mobile Optimization: Catering to the growing number of
mobile users, the site was designed to function seam-
lessly across devices, offering the same high-quality
experience on smartphones and tablets.

Clear Caills to Action (CTAs): Strategically placed CTAs
were implemented to encourage appointments, consul-
tations, and inquiries, ensuring a user-centric design that

drives action.
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The strategies implemented in Russh Hospitals' healthcare marketing campaign included

Brand Development: Creating a cohesive and recog-
nizable brand identity that aligns with Russh Hospitals’
values and services.

SEO Web Design: Building a
user-friendly welbsite optimized for search engines to

responsive and
improve online visibility.
Organic SEO: Initially focusing on broad organic

search engine optimization, which was later refined to
a local SEO strategy to target patients in specific

regions and communities.

Social Media Management:
We also developed a strategic approach to social
media, focusing on:

Engagement and Community Building: Managing
social media channels (such as Facebook and Insta-
gram) to foster community interaction, share
health-related content, and respond to patient

inquiries.
Reputation Management: Encouraging satisfied
patients to leave positive reviews and addressing any

negative feedback promptly, resulting in improved

Google review ratings.

SEO Optimization:
To enhance Russh Hospitals' online visibility, we executed
arobust SEO strategy that focused on:

Comprehensive Keyword Research: Identifying the
healthcare-related keywords most relevant to their
services, including local search terms targeting
specific regions to drive location-based traffic.

On-Page SEO Enhancements: Optimizing meta titles,
descriptions, headings, and images across the web-
site, ensuring content aligned with patient search
queries.

Technical SEO Improvements: Addressing site speed,
mobile responsiveness, and URL structure, we ensured
the site adhered to Google’s latest algorithm updates
and best practices for healthcare providers.

Content Strategy

We created educational and engaging content to
position Russh Hospitals as a trusted authority in
healthcare. This content included blog posts,
patient success stories, and updates on hospital
services, all optimized for SEO and shared across
both the website and social media.
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Visuals and Data:

© Before-and-after screenshots of the website to highlight the visual and functional improvements.
& Graphs depicting the rise in website traffic and new patient inquiries post-implementation.

& Data showing the impact of SEO optimization on search rankings and visibility.

Client Testimonial:
The new website and digital strategy designed by Plumpot Media Solutions have completely trans-

formed how we engage with our patients. We've seen a sharp increase in both patient inquiries and

overall satisfaction. The team’s expertise in digital marketing for healthcare has been invaluable.

- Russh Hospitals

Conclusion

Plumpot Media Solutions delivered a tailored digital solution that transformed Russh Hospitals' online pres-
ence, significantly increasing patient engagement and improving their brand's reputation. Through a com-
bination of strategic SEO, targeted social media management, and a user-focused website redesign, we
helped Russh Hospitals not only attract new patients but also enhance their long-term patient satisfaction

and retention.
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